SCO®RE

DIRECTOR OF COMMUNICATIONS

OVERVIEW OF THE POSITION
The Director of Communications will play a pivotal role in shaping SCORE’s communications

strategy, with an emphasis on digital communications to amplify the organization’s mission.
This role is responsible for developing and executing innovative digital communications and
marketing strategies to increase engagement with SCORE’s key audiences and inspire them to
take action on its advocacy priorities.

This position requires a creative and strategic thinker who is a skilled writer and digital
storyteller with a strong understanding of social media trends, email marketing, and website
management. Additionally, this position requires a keen understanding of policy and advocacy
work in a nonpartisan environment.

ABOUT SCORE

The State Collaborative on Reforming Education (SCORE) is an independent, nonprofit, and
nonpartisan advocacy and research organization working to catalyze transformative change in
Tennessee education so all students can succeed. SCORE advances student-centered policies and
practices, supports and equips effective leaders, and pilots innovative programs that expand
opportunity and improve outcomes from kindergarten through career. SCORE was founded in
20089 by Sen. Bill Frist, M.D., former U.S. Senate Majority Leader.

“The progress that our students have made in recent years is inspiring — there is no doubt that they are
capable of achieving at high levels and leading Tennessee into a bright future. While education
stakeholders are already working together in exciting ways in Tennessee, it is our responsibility to
redouble our innovative efforts to ensure that we are supporting our students to truly excel and thrive.
The future of our state depends on jt.”

— Sen. Bill Frist, M.D., Chairman and Founder, SCORE

SCORE has three goals that guide the organization’s work:

e All students receive an excellent public K-12 education.

e All students earn a credential or postsecondary degree of value that prepares them for a
career enabling economic independence.

e Economically disadvantaged students, students of color, and rural students see improved
success across all goals relative to their peers.



SCORE is based at 1801 West End Ave. in downtown Nashville. This role is eligible for hybrid
work with the expectation of at least 20 hours across three days per week in the office and the

balance of the time at their choosing, unless otherwise notified by their manager. For more

information, visit www.tnscore.org.

KEY RESPONSIBILITIES

Cross-Functional Collaboration & Campaign Support

Collaborate with the Senior Director of Communications on campaign planning and
digital rollout.

Own end-to-end project management of communications campaigns and major
deliverables (e.g., webinars, reports, events), from concept through execution.
Partner with the Communications Manager to ensure consistency with the style guide
and brand standards.

Support event communications and post-event digital engagement.

Participate actively in planning meetings, contributing digital insights and
recommendations.

Coordinate with internal stakeholders to ensure digital timelines align with
organizational priorities.

Content Creation & Writing

Draft clear, compelling digital content across social media, email, and website platforms.
Translate complex policy and research content into accessible, audience-centered
messaging.

Collaborate with freelance creatives and vendors to develop engaging, platform-
appropriate assets, including report design, videos, infographics, and other visual
storytelling tools.

Edit and format content to ensure accessibility, clarity, and narrative consistency.
Proactively seek, synthesize, and integrate feedback from internal stakeholders to
ensure accuracy, clarity, and alignment across all digital channels.

Social Media

Own strategy and execution of SCORE’s social media presence across platforms.
Manage social media planning, publishing, and performance tracking aligned with
SCORE’s overall editorial calendar and campaign priorities.

Use performance data to inform decisions on content approach and channel strategy.



Support execution of paid or boosted content campaigns, as applicable.

Email Marketing

Draft, edit, and send email campaigns, including newsletters, report launches, event
invitations, advocacy updates, and stakeholder communications.

Write compelling subject lines and audience-centered copy designed to drive
engagement and action.

Collaborate with the Director of Outreach to manage audience segmentation and
ensure the right stakeholders receive the right messages at the right time.

Manage scheduling and deployment of email campaigns.

Website Content Strategy

Draft website content, including landing pages for reports, policy memos, events, and
major initiatives.

Collaborate with the Communications Manager to ensure website content remains
timely, accurate, and aligned with organizational priorities.

Performance Analytics & Optimization

Develop and maintain digital KPI dashboards for social, email, and website performance.
Track engagement, growth, conversion, and campaign metrics.

Conduct A/B testing and digital experimentation to improve performance.

Translate analytics into clear insights and optimization recommendations.

Identify and implement process improvements that increase digital reach and efficiency.
Stay abreast of digital trends, platform changes, and evolving best practices.

The Director of Communications will report to SCORE’s Senior Director of Communications.

IDEAL CANDIDATE REQUIREMENTS

Writing & Messaging Excellence

Demonstrated experience drafting high-quality digital content across platforms,
including social media, email campaigns, and website copy.

Strong ability to translate complex policy, research, and technical content into clear,
engaging, audience-specific messaging.

Proven ability to write compelling subject lines, calls to action, and platform-specific
copy that drives engagement.

Exceptional attention to detail, grammar, tone, and style.

Experience seeking, synthesizing, and incorporating feedback from stakeholders to help
refine content.



Mission Alighment

A passion for improving student outcomes in Tennessee.
Experience working in education, policy, or advocacy environments strongly preferred.
Comfortable operating in a nonpartisan environment.

Digital Fluency

At least five years of relevant experience in digital communications, marketing, or
related fields.

Experience drafting and deploying email campaigns using marketing platforms.
Familiarity with short-form video and visual content development is a plus, with an
understanding of how these tools can be used and a willingness to collaborate with and
manage vendors to bring that vision to life.

Analytical & Performance Oriented

Strong ability to analyze performance data and translate insights into actionable
recommendations.

Experience conducting digital testing and experimentation to improve engagement and
reach.

Comfortable using analytics tools to inform content and channel decisions.

Ownership & Execution

Demonstrated ability to manage projects independently from concept to execution,
including timelines, deliverables, and stakeholder coordination.

Strong prioritization skills in a fast-paced, high-expectation environment.

High level of organization and follow-through.

Ability to anticipate needs, problem-solve, and adjust plans to ensure successful
delivery.

Provide clear, actionable feedback and guidance to consultants and freelancers to
improve performance and strengthen outcomes.

SCORE focuses on creating a culture of growth through feedback and collaboration as well as

various professional development opportunities and support. If your experience does not align

perfectly with the noted aspects of an ideal candidate but you are excited about this role, we

encourage you to apply.

COMPENSATION

SCORE offers a competitive salary commensurate with experience.



BENEFITS
SCORE deeply values team members and their well-being and is proud to offer a comprehensive
benefits plan. All full-time employees are eligible for benefits, including:

e Medical insurance: including access to a high-quality network with SCORE paying the full
medical premiums for employee-only plans and 80% or more of premiums for plans
including eligible dependents

e Vision and dental insurance: including access to a high-quality network with SCORE
paying 50% of premiums for employee-only plans and plans including eligible
dependents

e Employer-paid disability, life insurance, and EAP benefits

e Access to Flexible Spending Accounts (FSA) for medical and child care expenses and
Health Savings Accounts (HSA)

e Immediate eligibility for participation in a 401(k) program with employer match

e Paid parental leave time, including paternity, maternity, and adoption leave

e Paid time off:

Fifteen days per year for years one through four; 20 days after five years
Holiday office closures

Six paid sick days per year

Teamwide mental health day closures
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Paid floating holidays (three per calendar year, prorated for new hires depending
on start date)

e Free on-site parking

e Free on-site gym

SCORE’s mission is to drive transformative change in education so that all Tennessee students
can achieve success in college, career, and life. From its founding in 2009, SCORE has been
grounded in the belief that diverse perspectives are required to identify solutions that will best
serve Tennessee students, so we seek to bring as many viewpoints as possible into our daily
work and live out collaboration as a core value.

Within our organization, we believe it is important for our team to reflect the rich diversity of
Tennesseans and Tennessee students, and we aspire for our team to understand varied
viewpoints, experiences, and backgrounds. We strive to build an inclusive organization where
each team member feels respected and supported, knowing that when team members are
empowered to use their individual gifts, we become more effective in advancing our mission.

SCORE is an equal opportunity employer. Applicants are considered for all roles without regard
to race, color, religion, gender, pregnancy, national origin, ancestry, age, marital status, veteran



status, disability, sexual orientation, genetic information, or any other legally protected
characteristics or status.

TO APPLY

Send a resume, cover letter, and at least two work samples to hr@tnscore.org. Applications will
be reviewed on a rolling basis until the position is filled.




